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We achieved new record figures for revenues and earnings in 2016

Continuing operations. 1) Based on Digital Entertainment, Digital Ventures & Commerce and 7Sports businesses (reported under Others/Eliminations); 10% organic growth 
guidance was given for former Digital & Adjacent segment. 2

[in EUR m; growth in %]

Group revenues Growth drivers

3,261

3,799

FY 2015

Strong value growth of

our acquisitions

+17%

[in EUR m; growth in %]

Recurring EBITDA

1,018
926

+10%

[in EUR m; growth in %]

Underlying net income

466 513

+10%

Stable development of our

TV segment

Organic growth of 10%1)

FY 2016 FY 2015 FY 2016 FY 2015 FY 2016
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We deliver outperformance in EPS growth and dividend yield

3
Continued operations.
Source: PS71 dividend yield taken at AGM date pre ex-dividend. Stoxx 600 based on Bloomberg estimate data

Dividend yield

Our unique profile
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Combining Entertainment and Commerce is our unique advantage é

Pushing digital commerce assets with TV 

maximizes the value of our idle ad inventory 

and results in tangible TV synergies

Commerce sales and data enable and 

strengthen TV ad synergies 

and competitiveness 

Entertainment Commerce

4
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é therefore we continue the transformation of our Group 

Portfolio selection. 1) Strategic minority investment. 2) Share of revenues in %.

Broadcasting 

German-speaking

Content Production

& Global Sales 
Digital Entertainment Digital Ventures & Commerce

82% 14% 4%20122)

1)

1)

58% 32% 10%20162)
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We are well positioned with our synergistic strategyé

6

Vertical and horizontal integration of our assets

Build-up of attractive ecosystems

Cross-fertilization across all businesses to promote intra-group 

synergies 

A strong TV business as the basis for our success

+
+
+
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é and see additional (new) opportunities for TV 

7

HbbTV/

Red Button
Addressable TV

Brand building &

performance

marketing

Pricing
Further increase in 

media mix (print)
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Vertical integration of

up- and downstream steps in the value chain

Horizontal integration of

parallel steps in the value chain

We diversify our core business horizontally and vertically

8

TV production TV sales

Examples: Red Arrow, SevenOne AdFactory

Aggregation 
Spot 

conception

TV advertising

Online advertising

Outdoor advertising

Examples: AdVoD, Digital-Out-of-Home
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We integrate our assets into attractive ecosystems

9

Nutrition Health & Fitness Beauty & 

Cosmetics

Home & Living

Platforms

TV advertising

Omni-channel

distribution

TV reach

Branded entertainment formats

Exclusive brandsBrands

Lead generation platforms

Engagement platforms

Lifestyle 

Commerce 

ecosystem

Digital platforms

Retail & drugstores

Social/direct sales

+

+

+
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As a Group, we benefit from the cross-fertilization of all assets

10

ContentTV advertising Data Technology
Omni-channel

distribution

Every asset contributes to our Group-wide synergies.
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